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   Plan International Bangladesh


Terms of Reference to design and produce campaign promotional materials to roll-out Girls Get Equal Campaign in Bangladesh 
Background of Plan International

Founded in 1937, Plan International is a development and humanitarian organisation that advances children’s rights and equality for girls. We strive for a just world, working together with children, young people, our supporters, and partners in over 70 countries in order to fulfil this ambition.  

Plan International Bangladesh has been operating in Bangladesh since 1994, helping marginalised children to access their rights to health, sanitation, education, livelihoods and protection. Plan International is independent, with no religious, political or governmental affiliations. 

Plan International Bangladesh prioritizes our Influencing works in three key areas (child, early and forced marriage, Girls in Crisis and Safe Spaces for Girls and Young Women) whereby young women and girls hold an inequitable disadvantage.

Background of Girls Get Equal 

Launched in October 2018, Girls Get Equal is a global social change campaign conceptualized by Plan International to ensure every girl and young woman has power over her own life and can shape the world around her. The intended tone of Girls Get Equal is loud, active, collaborative, youth-led and edgy. 

“Girls Get Equal” is Plan International’s new global campaign. It’s a massive collective effort to galvanize the global girls’ rights, especially among 15 to 24 years old girl ambassadors/activists.
Scope of works:  Plan International Bangladesh is looking for a creative agency/individual consultant who will design and produce different campaign promotional materials to support the launch of “Girls get Equal” social change campaign in Bangladesh. The agency is required to do the following:

1. The consultant/agency will work with PLAN’s communications staff to finalize the types, designs and amounts of promotional materials required to support GGE campaign in Bangladesh.
2. The agency will work with Plan international Bangladesh’s communications staff to finalize the list of promotional materials, the design and feedback including the approved digital proof/samples of products before the production. 
3. All final soft copy of design files shall be delivered in its highest quality (AI, PNG & JPEG) and all products must be delivered by the end of June 2019.

Proposed promotional items to support GGE campaign

1. Hack sack
2. Tote Bag (cloth)
3. Sticker (different size) for office sign board, glass board, office vehicle, notice board, branding and visibility wall design

4. GGE Mobile holder/ring
5. GGE (facial) Tattoo sticker
6. GGE message board (different sizes)
7. X-stand banner (Plan International’s logo roll-ups, girls photos-rolls up with taglines/messages, GGE-branded rolls-up, etc)
8. GGE selfie frame

9. GGE Note book

10. GGE/ Plan International USB Key

11. GGE Drinking Cups (with straw and lid)

12. GGE branding in different playing equipment such as skateboard, cricket bat, football, karate dress. 
13. GGE scarf/t-shirt and perhaps limited edition Saree 
Proposal Submission: 
The agency/individual consultants are invited to share their day rate, along with their creative idea to explore types of GGE campaign support material and design, resume and sample of related previous work either via email by 20 May 2019.to the email address Planbd.consultant.hiring@plan-international.org
Parameters for selection of firm/individual to carry out the assignment/task:

1. Previous experience with similar type of work. 

2. Evidence (sample of work) provided with the proposal.

3. Out of box idea from the previous work
4. Cost effectiveness. 

Contact: For any clarification, the vendor shall contact through e-mail to Admin Department at Dipangkar.Chakma@plan-international.org
Management and supervision:
The consultancy will be managed by Nattasuda Anusonadisai, Acting Head of Influencing Contactable at Nattasuda.Anusonadisai@Plan-International.org With the support of Salma Sultana, Communication Specialist at Salma.Sultana@plan-international.org until the Communications Manager and/or Campaign Lead come on board.

The Process:

· After winning the bidding process, Plan International Bangladesh will invite the creative agency/individual for a meeting to explain the requirements and share ideas.
· Work with the Influencing & Strategic Communications team and facilitate necessary coordination for the job and complete the work

· Deliver the items as mention in the deliverables part to Plan International Bangladesh Influencing & Strategic communications team. 

· Request for payment (as per payment mode mentioned in the TOR) to Plan International Bangladesh.

Mode of Payment:  the mode of payment will be through account payee cheque /bank transfer in the name of the firm/individual. Plan International Bangladesh will deduct 15% VAT and specific Income Tax at source as per Bangladesh Government rules. Advance payment to the vendor shall be done in accordance with normal procedures of Plan International Bangladesh. 

Child Protection Policy: The individual consultant /agency shall comply with the Global Policy Safeguarding Children and Young People of Plan International Bangladesh. Any violation /deviation in complying with Plan International’s Global Policy Safeguarding Children and Young People will not only result-in termination of the agreement but also Plan International will initiate appropriate action in order to make good the damages/losses caused due to non-compliance of Plan International’s Global Policy Safeguarding Children and Young People.
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