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NOBO JATRA — New Beginning

A USAID FOOD FOR PEACE TITLE Il DEVELOPMENT FOOD ASSISTANCE PROGRAM

Terms of Reference (TOR)
For
Voice Production and Media Spotting for Community Awareness on Government Service
Information and Gender related awareness messages through Community Radio
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1. Background

1.1 Introduction of Nobo Jatra

'Nobo Jatra, a five-year USAID Food for Peace Title 11 Development Food Aid Project commenced
in September 2015 and will come to end in September 2020. Led by World Vision Bangladesh
(WVB), Nobo Jatra is a shared commitment with World Food Programme (WFP) and Winrock
International (WI) as sub grantees and is implemented in partnership with the Ministry of Disaster
Management and Relief (MoDMR) of the Government of Bangladesh. Project implementation is
in the south west coastal areas of Bangladesh, in four Upazilas (sub districts) under two districts;
Dacope and Koyra in Khulna; Shyamnagar and Kaliganj in Shatkhira covering 856,116
direct beneficiaries.

The goal of Nobo Jatra program (NJP) is to improve gender equitable food security, nutrition and
resilience of vulnerable people in Bangladesh. The project is working to improve social
Accountability and national policy engagement of service provision for vulnerable men and
women as cross cutting purpose to achieve it’s goal. Nobo Jatra Project is working to empower
local communities for equitable access to productive resources by following World Vision’s
Citizens Voice and Action (CVA) approach.

1.2 Citizen Voice and Action (CVA) Approach:

Citizen Voice and Action (CVA) is a local level advocacy and social accountability approach that
facilitates dialogue between communities and government in order to improve services that impact
the daily lives of children and their families. The goal of Citizen Voice and Action is, “fo improve
the accessibility and quality of public services through collaborative and non-confrontational
dialogue between service users, government and service providers.”

CVA works by first informing citizens about their rights and then equipping them with a set of
tools, designed to empower them to engage in local advocacy to protect and enforce those rights.

v" First, communities learn about basic human and child rights, and how these rights are
expressed under local law.

v" Next, communities work collaboratively with government and service providers to
compare reality against their government’s own commitments. Communities also have the
opportunity to rate government performance against criteria that they themselves generate.

v Finally, communities work with other stakeholders to influence decision-makers to
improve services, using a simple set of advocacy tools. As government services improve,
so does the well-being of children.
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CVA emphasizes community development practices such as participation, inclusion, ownership
and sustainability. The practical implementation of CVA must be flexible and respond to Iocal
situations, so it will look different in different
situations. However there are a number of linked core
elements which should be included in all situations.
The core elements of Citizen Voice and Action ‘ ~
process se are: R .2

a) Information Voice

b) Voice

c) Dialogue

d) Accountability
— .. ,@@ IR %

Information is a critical element of CVA. Citizens

have a right to know information about the services Dialogue
that their governments deliver. This information
should be clear and easily understood (transparent) as well as made freely available to the public
by the authorities. CVA facilitates access to this information through a range of mediums including
public meetings where government officials share the information, through broader social and
mainstream media, theatre, brochures etc., depending on the best approach in the country context.
Nobo Jatra Project has selected few selected approaches to provide the information regarding the
government services through public meetings, dissemination of civic education brochures and
information dissemination through local media like Cable Television Network and community
radio.

Information

Accountability
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2. Objective

The main objective of the radio spotting is, “To aware the community people regarding the
government services in their locality so that they can approach to get the necessary services from
the respective service center.”

3. Assignment Summar

Title Media Spotting for Community Awareness on Government Service
& information and gender related awareness message through
Community Radio

Methodology Voice Production and Radio Spotting

Frequency v A single Radio Spot having duration of 60 seconds (Each
message will be recorded one time in a single Radio Spot) will
be broadcasting/Spotting 02 times (Preferable in the
07:00AM-08:30AM- 1 time spotting and 07:00PM-08:30PM
-1 time spotting) in a day.

Number of v
Production and Radio
Spot

Agreement Duration Up to September 30, 2019

(2 Message spotting duration 6 months and 3 message spotting
duration up to September 2019)

Language Bengali
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4. Main Tasks
v Developing voice production & Recording the Radio Spot with the provided message
v Broadcasting the Radio Spot through Community Radio Station as per the agreed schedule

5. Duration and Frequency of Broadcasting the Radio Spots

Each Radio Spot will have duration of 60 seconds ((Each message will be recorded one time in a
single Radio Spot) and will be broadcasting/Spotting 02 times (Preferable in the 07:00AM-
08:30AM- 1 time spotting and 07:00PM-08:30PM -1 time spotting) in a day. It will be continued
until the end of the agreement.

6. Number of Radio Spot to be broadcast

Initially, Five (05) Radio Spots will be developed considering the message/information of the three
sectors selected for Citizen Voice and Action (CVA) and two messages related to Gender
awareness. Each Radio spots will be broadcasted twice in a day over the agreement period. If the
project identified more information need to be disseminated, the number of Radio Spot will be
increased.

7. Contents of Radio Spot

Nobo Jatra Project will develop the message with the technical support of Technical Manager and
will provide the content to the vendors. Each message will be recorded one time in a single Radio
Spot and the total duration for a single Radio Spot would be 60 Seconds. Vendors are not permitted
to change the contents of the message. But if the vendors find any problem with the contents, they
will communicate with Nobo Jatra Project Focal Person as per the agreement to take necessary
correction of the contents.
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8. Process for Radio Spotting

o Nobo Jatra Project will provide the final message or content (having approval from TPD
and respective government sectors) for the Radio Spot to the selected vendors

o The vendors will develop the materials (recording) for broadcasting. Each message will be
recorded one time in a single Radio Spot and the total duration for a single Radio Spot
would be 60 Seconds.

o The Vendor will check and take approval from Nobo Jatra Project focal person on the
developed materials for final broadcasting (If the focal person find any mistake or wrong
information in the materials, the vendor will take necessary step to correct it)

o When the material will be finalized, the vendor will start to broadcast the Radio Spot as
per the agreed schedule

9. Payment terms and conditions

Payment will be made through Account Payee Cheque or Straight to Bank (S2B)/ online transfer
as monthly basis after successful broadcasting (it should be finalized as per policy of vendor and
respective organizational financial policy) the Radio Spot as per agreed schedule. The vendors will
submit their bill along with the necessary supporting documents including the number of times
broadcasting the Radio Spot. The rate would be fixed as per the times of broadcasting a single
Radio Spot by the Community Radio Station.

VAT/TAX will be deducted from the source as per GOB rules from the total amount.

10. Agreement Duration and Renewal

After signing the agreement by both parties and will be end on September 30, 2019. The agreement
can be renewed based on the services and availability of the fund. The agreement can be canceled
with a 15 days prior notice by any of the parties.

11. Factors need to consider for Selecting the Radio Station
The following factors need to be considered for selecting the Ratio Station
v Coverage in Nobo Jatra Working areas ( Dacope & Koyra Upazilla of Khulna District and
Kaliganj & Shyamnagar Upazilla of Satkhira District)
v Rate per broadcasting a Radio Spot
v Availability of Required Documents (Trade license, VAT & TAX certificates,
Mushak-11)

General Terms and Conditions and final arrangements will be outlined in the final
agreement.
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